
the couple's three children 
in case he needed his fam-
ily's support at the end of 
the day. 
 He arrived at ground 
zero on Sept. 13 and talked 
his way into a spot on a 
bucket brigade hauling 
away pieces from a 20-foot 
pile of debris. He soon be-
gan offering advice, and by 
Sept. 16 he had been hired 
as a consultant on taking 
down what was left of 
Tower Two and the Marriott 
hotel. 
 
Taking charge 
 On Sept. 28, he was 
asked to oversee all 2,000 
workers involved in taking 
apart and hauling off the 
more than 17 million 
square feet of office space 
that had been reduced to 
1.7 million tons of debris. 
Griffin stayed in New York 
for seven months and had 
workers in his company on 
the job there for another 
year, working 16-hour days 
and finishing the demolition 
under budget and ahead of 
schedule. 
 The first year after the 
disaster was a difficult one 
financially for many indus-
tries in the country, and 
Griffin's was no different. 

GREENSBORO—The decon-
struction of the World Trade 
Center buildings after 9/11 
was the Super Bowl of the 
demolition industry, David 
Griffin says, the largest 
such job ever undertaken 
anywhere in the world. 
Griffin wasn't looking to be 
put in charge of the effort 
when he loaded up his 
truck and headed for New 
York to see if he could lend 
a hand. 
 Griffin wasn't invited to 
come to ground zero, 
though he was head of 
Greensboro-based D.H. 
Griffin Companies, one of 
the nation's top three 
demolition outfits at the 
time. 
 But in the same way 
that thousands of young 
men and women watched 
the news about the terrorist 
attacks and went to the 
nearest U.S. Army or Ma-
rine recruiting station to 
sign up, Griffin felt pulled to 
New York. 
 After the shock of every 
large-scale disaster comes 
the need to clean it up. Grif-
fin knew he could help. 
"It was an honor to be a 
part of it," he says, looking 
back. 
 His experience on the 

project changed the nature 
of his business, and it al-
tered the way Griffin looks 
at life. 
 "All those people who 
died that day were doing no 
different from what we're 
doing," Griffin says of the 
2,749 people who perished 
when planes hit both World 
Trade Center towers on 
Sept. 11, 2001. "They were 
doing their jobs. 
 "It makes you appreci-
ate your family. You should 
appreciate every day, be-
cause you never know what 
life holds for you." 
 When he left for New 
York the day after the at-
tacks, Griffin didn't know 
what the trip would hold for 
him, either. He didn't know 
a single soul in New York 
and no one there knew 
him. 
 They didn't know he 
had grown up in his daddy's 
demolition business; that 
by the time he was in high 
school he could pace off a 
building's square footage 
and accurately estimate its 
value in salvage; that he 
had handled the complex 
disassembly of structures 
all over the country. 
 His wife, Donna, in-
sisted on going and taking 

He Ran to Help After 9-11, Stayed to Lead Cleanup 
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Greensboro Demolition Expert Took Charge After Witnessing          
the Chaos at Ground Zero—By Martha Quillen, Charlotte Observer 



But gradually, the work began to pick up, and Griffin's 
reputation for post-disaster demolition work began to 
spread. It now makes up a large share of his busi-
ness. 
 Cleaning up after a fire, hurricane or explosion is 
different from the planned demolition of a building 
that has outlasted its usefulness, Griffin says. It's 
more dangerous because crews have less control, 
and it's more emotionally challenging because belong-
ings, and often lives, have been lost. 
 D.H. Griffin crews took down seven of the nine 
Gulf Coast casinos destroyed by Hurricane Katrina in 
2005. Lately, they've helped with cleanup after torna-
does ripped apart a Wrangler jeans plant in Hackle-
burg, Ala., and a Lowe's home improvement store in 
Sanford. 
 By volume, D.H. Griffin is now the largest demoli-
tion company in the nation, Griffin says. 
 Most of the sites where Griffin does planned 
demolition are slated for redevelopment, and he's 
glad that the land at ground zero will have both a me-
morial museum and commercial properties, though it 
has taken longer than projected. 
 "I'm the kind of person, I believe that if you get 
knocked down and you don't come back up, that's a 
bad sign," Griffin says. 
 "I know it's kind of sacred ground. But as an 
American, I'm glad to see we're building back." 
 
Originally printed in the Charlotte Observer, Septem-
ber 7, 2011. 
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9-11 Cleanup, Continued Are you following us on Twitter? 
EIA_USA 

 

Have you see us on Facebook? 
Environmental Information Association Group 

 

Are you part of EIA’s LinkedIn Group? 
Environmental Information Association 

EIA is distributing information in new ways  to 
keep you current on industry news, hot issues 

and growing trends! Join us now! 
 

EIA Chapters Corner 
EIA Mid-Atlantic Chapter 
The EIA Mid-Atlantic Chapter just hosted their 2nd      
Annual Fall Technical Seminar on September 16, 2011 
at the Loews Annapolis Hotel in Annapolis, MD. The edu-
cational line-up was phenomenal and featured: 
Remediation Technology - Cole Stanton, Fiberlock, The 
NEW Virginia Mold Regulations - David Dick, VA 
DPOR,Green Building & LEED Certification - Lane Kel-

man, Esq., DC Regulatory Changes for Lead - Gian Cossa, DCDDOE, Asbestos In Soil - Ed Cahill, EMSL, and Round 
Table Discussions. This was a successful event with an excellent educational program and outstanding attendance. 
EIA Carolinas Chapter  
The Carolinas EIA hosted their  2011 Annual Technical Conference at the Marina Inn at Grande Dunes in Myrtle 
Beach, South Carolina; September 21-23, 2011 ,and  had an exceptional technical program with a variety of 
speakers with a wide range of technical backgrounds covering topics that affect owners, architects, engineers,  
consultants, contractors, and suppliers to the environmental industry. The event had a great turnout and an       
exceptional educational program. 
EIA Georgia Chapter  
The EIA Georgia chapter hosted its biggest informational meeting of the year on October 4, 2011!  This is a joint 
meeting with the Ga Chapter of EIA and the Georgia Environmental Protection Division (EPD).  This informative 
meeting covered topics from the regulatory agencies working in Georgia and the southeast. Speakers from EPD, 
EPA and OSHA presented. The big topic of the day revolved around pending budget changes in Georgia that will 
ELIMINATE the EPD’s Asbestos Division.  Stay tuned for more news regarding asbestos regulations and enforce-
ment in Georgia.   
EIA Texas Chapter  
The EIA Texas Chapter will be hosting a technical conference in January, 2011. Check the EIA website under    
chapter events for the most up to date information! Information is coming soon! 
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EIA’s 29th Annual  
Conference  

Exhibitor & Sponsorship 
Opportunities 

EIA 2012 Deluxe Package: EIA Members $3,300; Non-Members $3,900 
• Conference Banner Recognition and Sponsorship of EIA Newsletter 
• Supporter Name/Logo displayed on the EIA 2012 website, along with a link to the Exhibitor’s website 
• Exhibition Booth 
• Three Complimentary Conference Registrations & 12 Free Exhibit Hall Passes 
• Exclusive 15 Minute Product Demonstration Session 
• 1/2 Page Ad in the Conference Program 
• EIA 2012 Registration Lists; 3 weeks prior to the conference and 5 weeks following the conference 
• Your Clients and Colleagues receive 10% discount off of Early Registration to Attend! 
EIA 2012 Exhibitor Spotlight Package: $1,900 EIA Members; $2,300 Non-Members 
• Exhibition Booth 
• Two Complimentary Conference Registrations & 6 Free Exhibit Hall Passes 
• Exclusive 15 Minute Product Demonstration “Spotlight” Session 
• 1/4 Page Ad in the Conference Program 
• EIA 2012 Registration Lists; 3 weeks prior to the conference and 5 weeks following the conference 
EIA 2012 Exhibitor Package: $1,400 Members; $1,700 Non-Members – Over 10 Hours of        
Dedicated Exhibit Hall Time! 
• Exhibition Booth 
• Two Complimentary Conference Registrations 
• EIA 2012 Registration Lists; 3 weeks prior to the conference and 5 weeks following the conference 
Additional Conference Sponsorship Opportunities 
Name Tag and Lanyard Sponsor ($750) 
Take advantage of this sponsorship opportunity, and your name will be around the neck of every attendee throughout 
the conference! With the conference “schedule–at–a–glance” placed upon the back of everyone’s name tag, they will 
know your name as well as their own! 
15 Minute “Exhibitor Spotlight” Session ($700) 
Do you have an exceptional and unique product you would like to demonstrate to the decision makers in your industry? 
Take this time to pitch your organization’s product or services to a targeted audience during this exclusive time period, 
with no interruptions or competition from sessions or other activities. This is the perfect compliment to a Coffee Break 
sponsorship or program advertisement. 
Registration Bag Sponsor ($1,200)   
A one–color imprint from your organization will appear on the canvas conference tote bag presented to every confer-
ence attendee at registration. These convenient bags are not only visible throughout the conference, but are used over 
and over again by your potential customers! 
Host of Conference Coffee Break ($400) 
Your organization’s name will appear as the host of one conference coffee break to be held in the exhibition area. EIA 
will provide clear acknowledgments of the sponsor’s hosting of the coffee break, and a brief message of your choice. 
You can direct attendees to your booth, Exhibitor Spotlight Session or advertise your logo or product. 
Golf Tournament Sponsorships (starting at $150) 
Several sponsorships are available for the annual EIA Golf Tournament event that gathers the novice, the casual player 
and the pro. Golf Sponsors will receive extra exposure when photos from the tournament and the awards are posted on 
the EIA website. 
Closest to the Pin: $150   Longest Drive: $150   Hole Sponsorship: $150   Beverage Cart: $750 
Conference Proceedings Thumb Drive ($2500) 
A one-color imprint from your organization will appear on the thumb drive, given to EVERY attending, containing each 
presentation! Create your own Power Point ‘commercial’ to be added to the drive! A TERRIFIC exposure opportunity! 



 On November 1, 2011, the Asbestos Disease Awareness Organization (ADAO), with support from 
EIA, met with officials at the Canadian Embassy in Washington, DC to discuss Canada’s asbestos 
mining and exporting business.  Canada currently produces 100,000 metric tons of asbestos and 
exports the majority of this deadly mineral to developing countries including India and Indonesia.  
Oddly enough, Canada uses very little of the asbestos it produces.  USGS reported the “asbestos 
consumption in the United States was estimated to be 820 metric tons, based on asbestos imports 
through July 2010 and roofing products were estimated to account 
for about 72% of U.S. consumption and other applications, 
28%.”Canadian representatives made it clear that the official posi-
tion of the country is that    Chrysotile asbestos, which is produced 
by Canadian mines, can be safely and responsibly used in com-
merce.  The Canadian   government relies on the Chrysotile Institute 
for scientific and technical guidance regarding asbestos.  ADAO 
urged Canadian officials to seek scientific input from other reliable 
sources throughout the world, including the World Health Organiza-
tion, that have provided incontrovertible evidence that all forms of  
asbestos are carcinogenic and that there is no safe level of expo-
sure to this deadly material.  Together, change is possible. 
 
Brent Kynoch, EIA Managing Director 
Linda Reinstein, ADAO Co-Founder and Mesothelioma Widow 
www.asbestosdiseaseawareness.org 
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